
 

 

DEALERSHIP SOCIAL MEDIA POLICY   
 

Internet use has rapidly changed as a result of the proliferation of interactive social media, with sites like Facebook, LinkedIn and Twitter.  When people engage in such internet 
social networking, the line between workplace and personal conduct can be easily blurred.  The Dealership’s policy establishes guidelines and expectations on the use of social 
media and networking. 
 
 Social media includes, but is not limited to, blogs, wikis, social networks and virtual worlds. 
 
 Nothing in this policy is intended to restrict employees’ rights under federal, state or local employment laws to discuss their terms and conditions of employment with each 

other. 
 
 As in the case with personal telephone calls and any electronic media, limited, occasional or incidental use of social media is acceptable but must not interfere with job 

performance.  Employees need to demonstrate a sense of responsibility and may not abuse the privilege. 
 
 Employees are expected to handle themselves in a professional manner while engaging in social networking both on and off duty. 
 
 Employees are prohibited from using social media to violate federal, state or local law.  This policy will also be applied in accordance with all existing employment codes of 

conduct, disciplinary schemes, or other firm policies. 
 
 Employees are responsible for what they post on social networking sites.  Employees are expected to use care and diligence to prevent the unintended disclosure of sensitive, 

privileged and/or defamatory information. 
 
 Employees must ensure that no trade secrets or confidential and proprietary information is published about the Dealership, including but not limited to its past, current or 

potential clients and employees, financial information, personal information, protected health information, or any other such information. 
 
 Use of social media may, even if unintentional, may create a public image of this Dealership.  Employees are prohibited from making defamatory comments about the 

Dealership or its services, their supervisors, co-workers past, current or potential clients, or any other people associated with the Dealership. 
 
 Employees may not post any offensive or harassing communications or documents relating to this Dealership or its past, current or potential clients and employees, or any 

other people associated with the Dealership.  This includes, but is not limited to, any communications or documents containing sexual implications, racial slurs, gender-
specific comments, or any other comment that is derogatory, inappropriate, obscene, defamatory, harassing, and/or offensively addresses someone’s age, race, sex, sexual 
orientation, religious or political beliefs, military or veteran’s status, marital status, national origin, genetic information, disability or any other category protected by law. 

 
 It should be noted that information posted on the internet, even if on a private social networking account, is inherently public in nature.  Users run the risk that posted content 

may be accessed by those with an interest in the users’ information. 
 
 Employees should have no expectation of privacy with regard to social networking while using firm-provided technology, computer systems and networks, or communication 

devices, including employee-owned devices with Dealership-paid accounts.  All usage of the Dealership’s technology, even on web-based, password-protected systems, will 
be subject to monitoring. 

 
 Violation of the Dealership’s social media usage policy will be grounds for discipline, up to and including termination.  Employees who have questions, or are concerned 

about a violation of this policy, should notify their immediate supervisor or HR Manager.  
 

 Employees are prohibited from posting an image of a customer, customer’s vehicle, or customer’s personal property unless the customer has, proactively, signed a consent 
form allowing the dealership management authorization to do so.  

                      


